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Don’t just market to educators—
 market to educators who BUY

8 out of 10  
attendees  

are involved 
in institutional 

purchasing.

Exhibiting at the ASCD Annual Conference and Exhibit 

Show puts you in touch with school system leaders 

who control and participate in purchasing. Eight out of 

ten attendees are involved in some way in purchasing 

products and services for their schools or districts. 

Exhibiting at the 2016 ASCD Annual Conference and Exhibit Show 
will give you a great return on your marketing investment.

80+20+S

“We generated more leads at 

ASCD’s exhibit show than at 

all of our other shows. [The 

show is a] great opportunity 

to connect with top prospects 

because you know they’ll be 

there.” 

Katie Smock

Marketing, Solution Tree



 ACC E S S I B L E 

Sophisticated 

Atlanta is easy to access by air and known for its walkable 
convention and entertainment district (no need to rent a 
car), award-winning restaurants, and over 13,000 hotel 
rooms at every price point that are just steps away from 
the Georgia World Congress Center.

With world-class attractions like the CNN Center, the 
Sweet Auburn Historic District, the World of Coca-Cola, 
and the Georgia Aquarium—as well as many of the na-
tion’s most prestigious cultural institutions like the High 
Museum of Art and the brand new National Center for 
Civil and Human Rights—Atlanta truly has something for 
everyone.  

CONVENTION CENTER HIGHLIGHTS

Georgia World Congress Center 
285 Andrew Young International Blvd NW 
Atlanta, Georgia 30303

The Georgia World Congress Center Authority oper-
ates the Georgia Dome, the 21-acre Centennial Olympic 
Park, and the Georgia World Congress Center. These 
three state-owned facilities make up one of the largest 
combined sports, entertainment, and convention center 
facilities in the world. The Georgia World Congress Center 
is consistently ranked as one of North America’s leading 
meeting and exhibition facilities.

EXHIBIT SHOW

Building A, Halls A1 and A2

HEADQUARTERS HOTEL

Omni Hotel at CNN Center

ATLANTA  Georgia

One of America’s favorite 
convention cities will be 
hosting ASCD’s Annual 
Conference and Exhibit 
Show in 2016.  



PRINCIPAL/SUPERINTENDENT 36%

TEACHER 25%

PROFESSOR/DEAN 5%

BUILDING-LEVEL SPECIALIST 5%

CENTRAL OFFICE ADMIN 13%

CONSULTANT 4%

OTHER 12%

ROLE IN EDUCATION

Note: Each icon represents approximately 3 percemt.

1 hour, 48 minutes.

A Market That’s Always in Buying Mode
Three-quarters of attendees say the Exhibit Hall is an important part of 
the conference experience. Nearly all attendees spend an hour or more 
in the Exhibit Hall.

36+25+5+5+13+4+12+S
9%

45% 44%

58%

23%

3%

FOUR-YEAR 
COLLEGE OR 
UNIVERSITY

TWO-YEAR 
COLLEGE 

SECONDARY/ 
SENIOR HIGH 

ELEMENTARYMIDDLE/ 
JUNIOR HIGH

PRESCHOOL– 
KINDERGARTEN

Note: Some attendees serve more than one grade level; percentages total more than 100 percent.

The average time an attendee 
spends in the Exhibit Hall is80+20+S100+S

9,000
TOTAL ATTENDEES

Attendee data is from the ASCD 2014 Annual Conference Survey

GRADE LEVELS SERVED



Attendee data is from the ASCD 2014 Annual Conference Survey

“We are all living in a time of 

transformational migration 

to digital instruction in 

[grades] K–12. ASCD has 

established itself as a leader 

of this change, and we are 

honored to support its 

efforts.” 

Andrew Schlessinger
CEO and Cofounder of 
SAFARI Montage

41 YEARS OR MORE 3%
26 TO 40 26%
16 TO 25 35%
5 TO 15 31%
< 5 YEARS 5%

YEARS IN EDUCATION

Note: Each icon represents approximately 3 percent.

$$$ PURCHASING  
INVOLVEMENT

78% of attendees have 
some purchasing 
involvement.

30%
35%

13%

About Our Show
The ASCD Annual Conference and Exhibit Show is 
where leaders in curriculum, pedagogy, technology, 
and business solutions come together for three days to 
learn, network, and make deals. Drawing thousands of 
key decision makers each year, it is one of the larg-
est and most valued events in the education industry 
where you will have the opportunity to

• Generate and nurture qualified leads.
• Enhance your company’s credibility and standing in 

your industry sector.
• Create greater awareness and visibility for your 

brand.
• Differentiate your company from competitors.
• Deepen ties with an influential professional network.

APPROVE/ 
AUTHORIZE  
PURCHASES

RECCOMEND  
PURCHASES

SELECT/ 
SPECIFY  

PURCHASES



78%

53+47+S 78+22+S23+ 64+36+S

About the Event

OUR ATTENDEES ARE DECISION MAKERS

53% 78% 64%

53 percent are superintendents or 
school-based executives

78 percent are involved in purchas-
ing; 30 percent of those make final 
decisions

64 percent have spent more than 15 
years in education

30%

55,000
square feet of exhibit space

95+5+S95%

95 percent of attendees visit the 
Exhibit Hall

56+44+S56%

56 percent of attendees rate 
the Exhibit Hall as “excellent” or 
“very good”

47,000
online views of exhibitor listings in five days

Workshop and presentation 
opportunities

MARKETPLACE CONFERENCE HIGHLIGHTS

• Projected number of attendees: 
10,000

• 300+ sessions

• Three days, plus two optional days 
of Pre-Conference Institutes (spon-
sorship sold separately)

• Premiere event venue: Georgia 
World Congress Center 

• Two major keynote addresses

• Exhibit Hall featuring 300 exhibi-
tors—many of the industry’s most 
well-known brands

• State-of-the-art, centrally located 
facility 

• Evening events 

• 800 international attendees repre-
senting 44 countries

Exclusive advertising and booth marketing opportunities



2016 PRICING
$19/sq. ft.  $200 extra for each corner
10 x 10 inline:  $1,900
10 x 10 corner:  $2,100

EXHIBIT HOURS
Grand Opening: Saturday, April 2, 8:30 a.m.
Saturday April 2 8:30 a.m.–5:00 p.m.
Sunday April 3 8:30 a.m.–4:00 p.m.
Monday April 4 8:30 a.m.–1:00 p.m.

EXHIBIT FACILITIES

Georgia World Congress Center
Building A, Halls A1 and A2
Atlanta, Georgia

ELIGIBILITY TO EXHIBIT

The ASCD Exhibit Show is designed to showcase informa-
tion, ideas, products, and services for our members and 
attendees. To fulfill this goal, the association reserves the 
right to review all exhibit applications for eligibility. All ap-
plications are subject to approval by ASCD based on the 
following criteria:

1. The items on exhibit relate to the purposes of ASCD and 
are consistent and compatible with adopted ASCD values 
and do not unfairly exploit ASCD products or services.

2. The exhibit relates to the purposes of the conference, 
theme, and various sessions.

3. The application lists specific materials and products that 
the exhibitor may display.

4. Items without educational merit will be excluded.

APPLICATIONS FOR SPACE

Applications for booth space must be made on the en-
closed Application and Exhibit Booth Contract. Submit the 
appropriate copies to ASCD Exhibits, 1703 North Beau-
regard Street, Alexandria, VA  22311-1714, USA. One-half 
of the space rental is due with the application, and the 
remaining balance is due and payable no later than October 
1, 2015. ASCD is CPI compliant and does not accept credit 
card information via fax or e-mail. Full payment is due with 
applications submitted after October 1, 2015.  Management 
reserves the right to reassign space not completely paid for 
by January 2, 2016.

SALES ON THE EXHIBIT FLOOR

Exhibitors are permitted to sell merchandise in the Ex-
hibit Hall. All exhibitors must indicate on the application 
whether or not they will sell merchandise and must obtain 
the appropriate license or permit as required by law. Any 
violation of this requirement will subject the exhibitor to 
immediate removal from the Exhibit Hall and from the list 
of future exhibitors.

EXHIBITOR REGISTRATION SCHEDULE

Thursday March 31 1:00–6:00 p.m.
Friday April 1 8:00 a.m.–6:00 p.m.
Saturday April 2 8:00 a.m.–5:00 p.m.
Sunday  April 3 8:00 a.m.–4:00 p.m.
Monday April 4 8:00 a.m.–1:00 p.m.

What You’ll Need to Know



in from the aisle. Interference with the 
light or space of other exhibits is not 
permitted. Island areas of 20 feet by 
20 feet or larger, with the approval of 
management, may extend up to but 
not exceed 20 feet in height.

SERVICE INFORMATION

All services that exhibitors customar-
ily require will be available. In January 
2016, all exhibitors with assigned 
spaces will receive a service kit with 
complete shipping instructions and 
information regarding booth fur-
nishings, carpet rental, utilities, and 
freight handling. The official decorat-
ing service contractor is Freeman Co. 
Exposition Services.

BOOTH INSTALLATION AND 
DISMANTLING SCHEDULE
Exhibit Setup:
Thursday, March 31 1:00–6:00 p.m.
Friday, April 1 8:00 a.m.–6:00 p.m.

Exhibit Move Out:*
Monday, April 4 1:00–6:00 p.m.
Tuesday, April 5 8:00–11:00 a.m.

*Early dismantling is disruptive to the 
Exhibit Show, therefore, exhibitors 
may not pack, tear down, or remove 
any portion of the exhibit prior to the 
official closing at 1:00 p.m. on Mon-
day, April 4. Requests for early break-
down and outbound material order 
forms from Freeman Co. Exposition 
Services will not be granted.

ONLINE EXHIBITOR 
REGISTRATION AND HOUSING

Information for online exhibitor 
registration is e-mailed to exhibitors 
after space is assigned. Four com-
plimentary exhibitor registrations 
will be given for each 10 x 10 booth 
rented. Additional representatives 
must pay a registration fee of $50 
each. Individuals (including authors, 

consultants, colleagues, friends, rela-
tives, etc.) who may be associated 
with the company but are not work-
ing in the booth must pay the regular 
conference registration fees. Exhibitor 
badges are generated on-site at the 
X-Press Check-In area or at Exhibitor 
Registration. Housing information is 
mailed with the booth confirmation 
packet and is also available online at 
www.ascd.org/annualconference after 
October 2015.

BOOTH FEATURES AND 
RESTRICTIONS

Management will provide each booth 
with drapery on the back wall and side 
dividers and a company identifica-
tion sign. Booth carpet, tables, chairs, 
electrical, and so on are the exhibi-
tor’s responsibility. Booth back walls 
are 8 feet high, and side dividers are 
3 feet high. No special signs, booth 
construction, apparatus, or light-
ing fixtures are permitted to exceed 
the 8 feet height of the back wall. In 
straight-line booths, all construction 
or parts of the display exceeding 4 
feet in height must be at least 5 feet 

What You’ll Need to Know



FUTURE ASCD ANNUAL CONFERENCE EXHIBIT DATES

Anaheim, California, March 25–27, 2017

Mark Your Calendar

CONTACT: EXHIBITS  
ASCD, 1703 N. Beauregard Street, Alexandria, VA  22311-1714  USA
FAX: 703-575-3949   E-MAIL: exhibits@ascd.org

Space Assignment Begins
All applications received will be processed based on past 
participation, amount of space required, postmark date of 
booth application and deposit, special needs, and general 
grouping of exhibits for proper display comparison.

“The ASCD Annual 

Conference and Exhibit 

Show is one of education’s 

most valuable professional 

development events.” 

Scott Kinney, Senior Vice 

President of Education 

Partnerships for Discovery 

Education



WE DRAW BLUE CHIP  
EXHIBITORS LIKE YOU
4 Teacher By Teachers, LLC
A Fashion Hayvin, Inc.
Adobe
American Book Company
American Farm Bureau 

Foundation For Agriculture
American Institute of CPAs
American Reading Company
American School
Amplify
Apex Learning
Apperson Datalink
Apperson S.E.L.+
Arizona State University Online
ASCD Center and Bookstore
Ascend Education
Atomic Learning
Ayn Rand Institute
Baker & Taylor and Lightsail
BarCharts , Inc.
Benchmark Education
Big Ideas Learning, LLC
BirdBrain Science
Birdbrain Technologies
Blackboard, Inc.
Blended Schools Network
Boardworks Education
Booksource
Borenson and Associates, Inc.
Box Cars & One-Eyed Jacks
BrainPOP
BrightBytes
Buck Institute for Education
Cambridge Educational Services
Cambridge International 

Examinations
Camp Ocean Pines
Canvas By Instructure
Carson-Dellosa Publishing
Center For School Transformation
Character Ed Tools
Clay Piggy
College Board
College of William & Mary School 

of Education
Common Core
Common Core Education, Inc.
Common Core Writing Academy
Conscious Discipline
Core Learning Inc.
CORE, Inc.
Corwin
Crayola, LLC
Creative Learning Factory
CTB/McGraw-Hill
Curriculum Associates LLC.
Cyber High
Devry University
Digitalis Education Solutions, Inc.

Dinah-Might Adventures, LP
Discount School Supply
District Administration Magazine
DreamBox Learning
EAI Education
eCybermission (NSTA)
Edgenuity
Edmentum
Edmodo
Education Week
Educators for Social Responsibility
Edvation
einstruction by Turning 

Technologies
ERB
Excel Math
Exemplars
ExploreLearning
Florida Institute of Technology
Florida Virtual School
Follett
Forestry Suppliers, Inc.
Free Spirit Publishing
Frog Publications
Frog Street Press, Inc.
Futuremark Paper Group
Gaggle
Gale, A Part of Cengage Learning
GEICO
Golden Panda Inc
Great American Opportunities, Inc.
Great Expectations
GSE Educational Services, LLC
Handwriting Without Tears
Hanna Instruments
Happy Feet
Harvard Education Publishing 

Group
Harvard Graduate School Of 

Education
Heinemann
Herff Jones/Nystrom
HITN/ELC
Hobsons
Houghton Mifflin Harcourt
IDville
Imagine Learning Inc.
Institute For Excellence In 

Education
Interactive Achievement
International Baccalaureate
IPEVO
itslearning, Inc.
IXL Learning
Jatheon Technologies Inc
Jensen Learning Corporation
JJJJ.Shaw
Jump Math
Just ASK Publications & 

Professional Development

K12 Tech Gear
Kaeden Books
Kagan Publishing & Professional 

Development
Kaplan Elementary
KnowRe
Lakeshore Learning Materials
Learning A-Z
Learning List
Learning Sciences International
Learning Sciences Marzano 

Center
Learning.Com
LEGO Education
Lexia Learning, A Rosetta Stone 

Company
Library of Congress
Lightspeed Technologies Inc
Lions Quest
LiveBinders, Inc
lynda.com
Makerbot
Mango Languages
Marzano Research Laboratory
Mastery Ed
MasteryConnect
Math Teachers Press, Inc.
Mathalicious
MathLine at Howbrite Solutions
Measured Progress
Measurement Incorporated
Memorial Healthworks! Kids 

Museum
Mentoring Minds, LP
Mid-Continent Research For 

Education & Learning (McREL)
Mimio
Mind Research Institute
Moondrop Entertainment LLC
My Learning Plan Inc
My Voice - A Pearson Foundation 

Initiative
NASCO
National Council of Teachers of 

Mathematics
National Geographic Education
National Geographic Learning
National Math Foundation
Netchemia, LLC
Neufeld Learning Systems, Inc.
Northwest Evaluation Association
Norwood House Press
Nudging the Imagination
Observer Tab
OdysseyWare, Inc.
ORIGO Education
Overdrive
PALS Marketplace
Pearson
Pepperdine University Graduate 

School of Education and Psych
Pitsco Education
Playworks
Positive Action
Premier A Division of School 

Specialty
PREPWORKS
Primary Concepts
Random House
Read Naturally Inc.
Reading Horizons
Reading Plus/Taylor Associates
Real OT Solutions, Inc
Realityworks, Inc.
Really Great Reading
Rediker Software, Inc.
RedRover
Regent University School of 

Education
Remind101
Renaissance Learning
Research & Education Association
Responsive Classroom
Richer Picture/Ideas Consulting
Right At School
Routledge/Eye On Education
Royal Roads University
Rubicon International
SAFARI Montage
Saint Joseph’s College Online
Salsbury Industries-lockers.Com
Scantron
Scholastic Inc
School Datebooks
School Improvement Network
School Innovations & Achievement
School Mate
School Mate Publishing
School Software Group
School Tech Supply
School Technology Resources, Inc.
Schoology
Schoolwide Inc
Schoolzilla
Scout From University of California
Searchsoft Solutions Inc.
Seton Hall University
Shader Productions
Silver Strong & Associates
SimplyFun
Singapore Math Inc
SMARTTraining NOW
Smith System
Social Studies School Service
Softchalk, LLC
Solution Tree
Spirit Lala
Sprint
SRB Education Solutions
Staff Development For Educators
Standard For Success Employee 

Evaluation & Cyberbullying Pre
Starwalk Kids Media
Stenhouse Publishers
Storm Educational Enterprises, 

Inc.
Studies Weekly
Superkids by Rowland Reading 

Foundation

Sylvan Dell Publishing

Tales2go

Teach Me Writing - Sanron 
Educational

Teacher Created Resources

Teachers College Press

Teaching Channel

Teaching Tolerance

Teachscape

Ten2one Group LLC

Textbook Warehouse

The Bezos Family Foundation

The Connecting Link

The Cooper Institute

The DBQ Project

The Gilder Lehrman Institute of 
American History

The Great Books Foundation

The Learning Carpet - TLC, Inc.

The Learning Connection TLC

The Learning Institute

The Markerboard People

The Master Teacher

The New York Times

The School Planner Company

The VHS Collaborative

thereNow, LLC

Think Through Math

Thinking Maps, Inc.

Touchstones Discussion Project

Townsend Press

Trutex LTD

Tutto/Mascot Metropolitan Inc.

Tween Publishing

University of Nebraska High 
School

University of Pennsylvania - Mid-
Career Doctoral Program

University of West Georgia

Variquest

Velazquez Press

VINCI Education

Vocab-T

Vocabulary Spellingcity.Com

W-A-Y Widening Advancements 
For Youth

Web Wise Tutors

WestEd

Whizz Education, Inc.

WIDA Consortium

Wiley

Wilson Language Training 
Corporation

World Research Company

Writer Learning Systems

Writerkey.Com

WriteSteps

Yamaha Corporation of America

YMIR Inc./The Ultimate Puzzle

YouthTruth Student Survey

Zaner-Bloser

Zeecraft Tech., LLC

Exhibitor List as of January 31, 2015



Cost of Exhibit Space/Space Requirements ($19.00 per square foot) - corner charge $200 per corner

Number of Booths    Size of Space Requested ( __ x __ )

Full payment or 50 percent of the total space rental is due with this application. Any balance remaining is due and payable upon  
notification of booth assignment and no later than October 1, 2015. Failure to pay the balance by the deadline will subject the exhibitor  
to cancellation of the contract and forfeiture of all monies paid. Full payment is due with all applications submitted after October 1, 2015.  
Applications received without payment will not be processed.

Preferred Location: Please choose booths from different areas of the Exhibit Hall. Note: Assignment is at the sole discretion  
of ASCD and the preferred location may not be available, but a comparable location will be assigned.

1st Choice: ________________________ 2nd Choice: _________________________ 3rd Choice: _____________________________  4th Choice: _____________________________   

5th Choice: ________________________  6th Choice: _________________________ 7th Choice: _____________________________  8th Choice: _____________________________   

Direct Over-the-Counter Sales

We will _____  will not _____ be engaged in direct over-the-
counter sales during the Exhibit Show.

Signature and Agreement

The exhibitor agrees to abide by all exhibit terms, conditions, and 
regulations set forth in this contract.

Authorized Signature    Date  

Print Name and Title

Accepted by ASCD Exhibits Manager  Date 

4

3

1

6

5

2

Payment Information (ASCD Tax ID #52-6078980)

mCheck Enclosed $_______________  (Make checks payable to ASCD.)        

CHARGE MY: mMasterCard   mVISA    mAMEX    mDiscover Card

Amount to Be Charged

Account Number 

Expiration Date Card Security No.

Cardholder’s Name

Signature 

PLEASE TYPE OR PRINT CLEARLY.

Return form, along with the Application & Exhibit Booth Contract, to

Exhibits, ASCD, 1703 North Beauregard Street, Alexandria, VA  22311-1714 USA

E-mail: exhibits@ascd.org  •  Fax: 703-575-3949

For ASCD Use Only
Date Received ___________________________________

Booth(s) Assigned ________________________________

Column _________________________________________

Exhibitor Information (Company Information to be Published)

Exhibiting Firm 

Street Address (No P.O. Boxes)

City 

State/Province  Zip/Postal Code Country 

Phone and Ext.    Fax 

E-mail      Website

Official Exhibitor Contact 

Contact Person Name

Contact Mailing Address (If Different) (No P.O. Boxes)

City 

State/Province  Zip/Postal Code Country 

Phone and Ext.    Fax 

E-mail    Website

Corners    £1  £ 2  £4 Total Corner Cost

*NOTE: Credit card orders are not accepted via fax or e-mail. Please submit credit card orders via 
telephone or mail.

Application and Exhibit Booth Contract

71st ASCD Annual Conference and Exhibit Show
Georgia World Congress Center  •  Atlanta, Georgia  •  April 2–4, 2016 
E-mail: exhibits@ascd.org  •  Fax: 1-703-575-3949



1703 North Beauregard Street, Alexandria, VA  22311-1714  USA
www.ascd.org/exhibits

LOCATION OF EXHIBITS

The Exhibit Show will be located in the Georgia 
World Congress Center. 

EXHIBITOR REGISTRATION AND HOUSING

Housing and registration information will be 
sent to exhibitors after space is assigned. 
Participating firms will be permitted four 
complimentary exhibitor badges for each 
10 x 10 booth rented. Additional booth 
representatives will be required to pay a 
registration fee of $50 each. Other individuals 
(including authors, consultants, colleagues, 
friends, and relatives) who may be associated 
with the company but are not working in the 
booth must pay regular conference registration 
fees. Exhibitors must obtain special permission 
in writing from the exhibits manager for 
individuals 16 and under who are part of a 
special demonstration in the booth.

BOOTH EQUIPMENT AND SERVICE 
INFORMATION

Standard drapery booth equipment (back 8’ 
high, side rail dividers 3’ high) and a booth sign 
(7” x 44”) bearing the company name and booth 
number are included in the rental fee. 
The official exhibit service contractor is Freeman 
Co. Exposition Services. All services that 
exhibitors customarily require will be available 
through the official service contractor. No other 
contractors will be permitted without prior 
approval. Complete shipping instructions and 
information regarding furniture and carpet rental; 
electrical work; plumbing; and labor for erecting 
and dismantling exhibits, drayage, and so on 
will be mailed to exhibitors in advance. ASCD 
will maintain a service desk in the exhibit area.

INSTALLATION AND REMOVAL TIME
It is mutually agreed that it is the duty and 
responsibility of each exhibitor to install the 
exhibit before the opening of the exhibition and 
to dismantle the exhibit immediately after the 
close of the exhibition.

Exhibit Setup
Thursday, March 31: 1:00–6:00 p.m.
Friday, April 1: 8:00 a.m.–6:00 p.m.

Exhibit Move Out
Monday, April 4: 1:00–6:00 p.m.
Tuesday, April 5: 8:00–11:00 a.m.

All exhibits must be staffed and must remain 
intact until the official closing hour. Early 
dismantling is disruptive to the Exhibit Show, 
therefore, exhibitors may not pack, tear down, 
or remove any portion of the exhibit prior to the 
official closing at 1:00 p.m. on Monday, April 4. 
Requests for early breakdown and outbound 
material order forms from Freeman Co. will not 
be granted. Exhibits must be removed from 
the exhibit area no later than 11:00 a.m. on 
Tuesday, April 5. Materials not removed by this 
time will be removed and put in storage at the 
exhibitor’s expense.

EXHIBIT HOURS

All booths must be open and staffed during the 
following hours:
Saturday, April 2 8:30 a.m.–5:00 p.m.
Sunday, April 3 8:30 a.m.–4:00 p.m.
Monday, April 4 8:30 a.m.–1:00 p.m.

CANCELLATION

All cancellations must be made in writing to 
the exhibits manager. If the exhibits manager 
receives notification on or before October 1, 
2015, 50 percent of the money paid for the 
rental will be refunded. Failure to occupy booth 
space does not release the exhibitor from the 
obligation to pay for the full cost of the rental. 
No refunds will be made after October 1, 2015. 
If booth space is not occupied by 6:00 p.m. on 
Friday, April 1, 2016, ASCD exhibit management 
will have the right to use such space as it sees 
fit to eliminate empty spaces in the Exhibit Hall.
In the event of flood, fire, strikes, riots, 
civil commotion, or other uncontrollable 
circumstances that render the exhibit area unfit 
or unavailable for use within 10 days prior to the 
opening date of the exhibit, 50 percent of the 
money paid for rental will be refunded.

USE OF SPACE

All demonstrations, interviews, literature 
distributions, or other promotional activities 
must be confined within the space rented by 
the exhibitor. Sufficient space must be provided 
within the booth to contain persons watching 
any demonstrations and other promotional 
activities. Each exhibitor is responsible for 
keeping the aisle or aisles near the booth free 
of congestion from demonstrations or other 
promotions.
No exhibitor will assign, sublet, or share 
the space allotted without management’s 
knowledge and consent. Exhibitors must show 
only goods manufactured or dealt in by them 
in the normal course of business. Food and 
beverage products may be distributed in sample 
quantities by those exhibitors engaged in the 
processing of these products. Other exhibitors 
wishing to dispense sample foods or beverages 
must obtain approval of exhibit management 
and must conform to the Exhibit Hall’s 
regulations. Firms or organizations not assigned 
exhibit space may not solicit business within the 
exhibit area.

EXHIBIT CONSTRUCTION

Booth back walls are 8' high and side 
dividers are 3' high. No special signs, booth 
construction, apparatus, or lighting fixtures are 
permitted in excess of 8' in background height. 
In straight-line booths, all construction or parts 
of the display exceeding 4' in height must be 
placed at least 5' in from the aisle. Any other 
parts of the exhibit occupying the back half of 
the booth will not be permitted to exceed the 
8' height of the back wall. Island areas of 20' 
by 20' or larger, with the approval of exhibit 
management, may extend up to—but not 
exceed—20' in height.
Interference with other exhibitors’ light and 
space is prohibited. Display materials that 
expose an unfinished surface to neighboring 
booths are not permitted and must be finished 
at the exhibitor’s expense. Management 

reserves the right to have such finishing done 
and to bill the exhibitor for the expense.

RESTRICTIONS

Management reserves the right to restrict 
exhibits that are not consistent and compatible 
with adopted ASCD values and that unfairly 
exploit ASCD products and services. 
Management also reserves the right to restrict 
exhibits that become objectionable because 
of noise, method of operation, materials, or for 
any other reason, and to prohibit or evict any 
exhibit that in the opinion of the management 
may detract from the general character of the 
ASCD Exhibit Show as a whole. This restriction 
includes persons, things, conduct, printed 
matter, or anything that the management 
determines objectionable in character. In the 
event of such restriction or eviction, ASCD 
is not liable for any refunds or other exhibit 
expenses.

SALES

Exhibitors are permitted to make sales on 
the exhibit floor. It is the exhibitor’s sole 
responsibility to obtain the appropriate licenses 
or permits as required by law, collect and remit 
sales taxes, and take care of any other legal 
business requirements. A copy of the license or 
permit must be furnished and on file with the 
ASCD exhibits manager prior to the exhibition’s 
opening.

LIABILITY

Neither the Association for Supervision and 
Curriculum Development (ASCD), nor the 
GRB, nor the official decorator, nor employees, 
officers, agents, directors, or representatives are 
liable for any damages or loss that may occur to 
the exhibitor or to the exhibitor’s employees or 
property from any cause whatsoever. Insurance 
and liability are the full and sole responsibility 
of the exhibitor. The exhibitor, on signing this 
contract, agrees to indemnify and hold forever 
harmless the aforementioned for any and 
all liability and expense for personal injury, 
accident, or property damage from fire, theft, 
destructive causes, or loss arising out of, in, at, 
or in connection with the exhibitor’s display.

SECURITY

Exhibit management will provide necessary 
security during hours the exhibit area is closed. 
Exhibitors, however, are solely responsible for 
their own exhibit materials and should insure 
the exhibit against loss or damage from theft, 
accident, vandalism, fire, or other causes.
All property of an exhibitor is understood to 
remain in the exhibitor’s care, custody, and 
control in transit to, from, or within the confines 
of the Exhibit Hall.

CARE OF BUILDING AND EQUIPMENT

Exhibitors, or their agents, must not injure or 
deface the walls or floors of the building, the 
booths, or the booth equipment. Nothing will 
be posted on, tacked, nailed, screwed, or 
otherwise attached to columns, walls, floors, 
or other parts of the building or furniture. 
Distribution of promotional gummed stickers or 
labels is strictly prohibited. When such damage 
appears, the exhibitor is liable to the owner of 
the property so damaged.
All materials used in decoration must be 
flameproof. Electrical wiring must conform 
with National Electrical Code Safety Rules. 
Combustible materials or explosives are not 
permitted in the Exhibit Hall.

EXHIBIT BOOTH CONTRACT RULES AND REGULATIONS



Showcase your products and services in our new Learning Theaters! Schedule a presentation in one of our custom-built high-tech rooms. Featuring smoked 
glass walls and seating for 50, each Learning Theater provides a professional setting for your sales demonstrations or presentations away from the distrac-
tions of the main show floor. Convenient and cost-effective. Exhibitors only, please. 

Space is limited and the schedule sells out fast, so sign up today!  

Workshops will be assigned on a first-come, first-served basis and will cost $975 each. Full payment must accompany the application,  
and no refund will be issued if a workshop is assigned and then canceled. For your workshop session to be included in the 2016 Confer-
ence Program Book, please submit your application by January 15, 2016.

Your Best Marketing Opportunity at ASCD 2016! 

Session Details and Workshop Guidelines  
Information—SEE REVERSE

Primary Presenter (This is how your name will appear in the conference program book.)

Presenter Name       Position   

ASCD Member/Customer No.      Institutional Affiliation

Street Address

City     State/Province  Zip/Postal Code   Country

E-mail          Website 

Office Phone       Fax

1

Contact Information (All information will be sent to the contact person. It is the responsibility of the contact person to  
communicate all conference information to the presenter.)

Contact Person       Exhibiting Firm  ASCD Member/Customer No.

Street Address

City     State/Province  Zip/Postal Code   Country

E-mail          Website 

Office Phone       Fax

2

PLEASE TYPE OR PRINT CLEARLY.

4 Signature and Agreement (The exhibitor agrees  
to abide by all exhibit terms, conditions, and regulations set forth  
in this contract.)

Authorized Signature   Date  

Print Name and Title     

Date Received

Payment Information (Full payment MUST accom-
pany application.)

3

mCheck Enclosed $_______________  (Make checks payable to ASCD.)

     Check Number___________ amount enclosed $________________

CHARGE MY: mMasterCard   mVISA   mAMEX    mDiscover Card

Amount to Be Charged

Account Number               Card Security No.

Expiration Date

Cardholder’s Name

Signature 

*NOTE: Credit card orders are not accepted via fax or e-mail. Please submit credit card orders via 
telephone or mail.

Exhibitor Workshop Application

71st ASCD Annual Conference and Exhibit Show
Georgia World Congress Center  •  Atlanta, Georgia  •  April 2–4, 2016 
E-mail: exhibits@ascd.org  •  Fax: 1-703-575-3949



Session Details 

   Please note: We reserve the right to edit titles and descriptions for length, clarity, and adherence to ASCD style.

Workshop Title (8 words or fewer)

Workshop Description (50 words or fewer)

 

 

 

5

Workshop Guidelines
Workshops will be held in the Georgia World Congress Center and will be scheduled Saturday and Sunday of the conference between 9:00 a.m. 
and 4:00 p.m. (times are subject to change). Each workshop will run for one hour, with 30 minutes for set up and removal of equipment. The 
meeting room will be set theater style for approximately 50 or more people and will be equipped with an Internet connection, standing podium, 
microphone, screen, projector, and electricity. Equipment required, other than that which is specified here, is the responsibility of the exhibitor. 
Workshop confirmations will be sent out by December 18, 2015. 

ALL submissions received are subject to approval by ASCD. Applications are read and assigned on a first-come, first-
served basis and will cost $975 each. Full payment must accompany the application and no refund will be issued if a workshop is 
assigned and then canceled. Payment is refunded for applications not assigned. 

Workshop applications will only be accepted from exhibitors participating in the 2016 Exhibit Show. Please note: If an exhibitor can-
cels booth space, that exhibitor’s workshop will automatically be canceled, and there will be no refund of 
the workshop fee. Workshop sessions will be included in the 2016 conference program book only if re-
ceived by January 15, 2016. Otherwise, the listing will be included in ASCD, Conference Daily.

Promotion of the workshop is the responsibility of the exhibitor. ASCD makes no guarantees as to the attendance and popularity of such work-
shops. Sales of merchandise, products, or services are prohibited in exhibitor workshops.

6

Advertising & Exhibits • ASCD, 1703 North Beauregard Street • Alexandria, VA  22311-1714 USA
exhibits@ascd.org • 1-703-575-3949

Return Copy of Completed Application with Payment to



Please reserve space in the ASCD 2016  
conference program book as follows:

2

Advertising & Exhibits • ASCD, 1703 North Beauregard Street • Alexandria, VA  22311-1714 USA
exhibits@ascd.org • 1-703-575-3949

Reservation Information 

Ad size:  mCover 2   mCover 3   mCover 4   mFull Page   m1/2 Page Horizontal

Advertiser     Phone 

Agency (if applicable)    

Street Address      

City      State/Province Zip/Postal Code Country  

E-mail    Website 

Authorized Signature    Title

Payment Information 

m Check Enclosed  (Make checks payable to ASCD.)      

     Check Number__________________   amount enclosed $__________________   

CHARGE MY: mMasterCard   mVISA    mAMEX    mDiscover Card

Amount to Be Charged

Account Number           Expiration Date                 Card Security No.

Cardholder’s Name

Signature

1

PLEASE TYPE OR PRINT CLEARLY.

Return Contract and Materials to

*NOTE: Credit card orders are not accepted via fax or e-mail. Please submit credit card orders via 
telephone or mail.

Conference Program Book Space Reservation

71st ASCD Annual Conference and Exhibit Show
Georgia World Congress Center  •  Atlanta, Georgia  •  April 2–4, 2016 
E-mail: exhibits@ascd.org  •  Fax: 1-703-575-3949

SPACE AVAILABLE

Program Book Page

Cover 2  _____$4,210 

Cover 3  _____$4,020 

Cover 4  _____$4,805 

Full Page  _____$3,410 

1/2 Page  
Horizontal  _____$2,500

CLOSING DATES

Space Reservations
December 11, 2015 

Final Materials
January 15, 2016

ADVERTISING SPECS

Specific ad specs will be 
available by December 1, 
2015. For other advertising 
specs, see reverse side.



Electronic Specifications and Submission Instructions

We only accept high-resolution, press-ready PDFs.
n All fonts must be embedded. Using OpenType fonts is preferred.

n All images must be high-resolution (300 dpi) or a vector file. Images should be set to CMYK.

n All colors must be converted to 4-color process (CMYK). Any color not submitted as CMYK will be converted during the 

prepress process, and color shifts are likely to occur.

n Crop and bleed marks (as appropriate) should be included in the final PDF. These marks should be offset by 1/8" (or 9 pt.) 

when the PDF is created.

n Do not use rich black (black containing cyan, magenta, or yellow) for any type below 12 pt. because of registration issues.

n Do not create artwork in Microsoft Word, Microsoft Publisher, Microsoft PowerPoint, or any word processing program, and 

then convert to or save as PDF. 

n Artwork submitted that does not follow the above specifications is not eligible for a makegood.

How to Submit Files
n Files should be e-mailed to exhibits@ascd.org prior to the submission deadline. If the PDF is too large to e-mail, you will be 

asked to compress the file (.zip or .sit format) or upload to ASCD’s FTP site (further instructions will be provided).

Cancellation Policy
Advertising contract and space is assigned on a first-come, first-served basis. Full payment must accompany the 

contract and no refund will be issued after the contract is processed. Ads in the program book will only be accepted 

from exhibitors participating in the 2016 Exhibit Show. Please note: Advertisements are subject to ASCD approval. If 

an exhibitor cancels booth space, that exhibitor’s ad will automatically be canceled, and there will be no advertising 

fee refund.

Advertising Contract Specifications



Program Book Page
Cover 2  ____ $4,210 

Cover 3  ____ $4,020 

Cover 4  ____ $4,805 

Full Page ____ $3,410 

1/2 Page  

Horizontal         ____ $2500 

 

Space available

Space Reservations
January 14, 2014 

Final Materials
January 21, 2014 

cloSing DateS

See reverse side.

aDvertiSing SpecS

Please reserve space in the ASCD 2015  
Conference Program Book as follows:

2

Return Contract and Materials to

Advertising & Exhibits • ASCD, 1703 North Beauregard Street • Alexandria, VA  22311-1714 USA
E-mail: exhibits@ascd.org • Fax: 1-703-575-5407

RESERVATION INFORMATION 

AD SIZE:  mCover 2   mCover 3   mCover 4   mFull Page   m1/2 Page Horizontal

Advertiser     Phone 

Agency (if APPlicAble)    

street Address      

city      stAte/Province ZiP/PostAl code country  

e-mAil    Website 

AuthoriZed signAture    title

PAYMENT INFORMATION 

mCHECK ENCLOSED  (mAke checks PAyAble to Ascd.)      

     CHECK NUMBER__________________   AMOUNT ENCLOSED $__________________   

CHARGE MY: mMasterCard   mVISA    mAMEX    mDiscover Card

Amount

Account number      exPirAtion dAte

cArdholder’s nAme

signAture

1

PLEASE TYPE OR PRINT CLEARLY.

Please reserve space in the ASCD 2016  
conference program book as follows:

SPACE RESERVATIONS
January 23, 2015

FINAL MATERIALS ALL THREE DAYS
February 13, 2015

FINAL MATERIALS ONE DAY
February 27, 2015

2015

*NOTE: Credit card orders are not accepted via fax or 
e-mail. Please submit credit card orders via telephone 
or mail.

Conference Daily Newspaper Space Reservation

71st ASCD Annual Conference and Exhibit Show
Georgia World Congress Center  •  Atlanta, Georgia  •  April 2–4, 2016 
E-mail: exhibits@ascd.org  •  Fax: 1-703-575-3949

SPACE AVAILABLE

Four Color–One Day

1/4 page  _____$1,595 
1/2 page  _____$2,295 
Full Page  _____$2,995 

Four Color–All 3 Days

1/4 page  _____$1,995 
1/2 page  _____$2,595 
Full Page  _____$3,295

CLOSING DATES

Space Reservations
January 22, 2016 

Final Materials, All 3 Days
February 12, 2016

Final Materials, One Day
February 26, 2016

ADVERTISING SPECS

Specific ad sizes will be 
available by January 2, 2016. 
For other advertising specs, 
see reverse side.

2 Payment Information 

m Check Enclosed  (Make checks payable to ASCD.)      

     Check Number__________________   amount enclosed $__________________   

CHARGE MY: mMasterCard   mVISA    mAMEX    mDiscover Card

Amount to Be Charged

Account Number           Expiration Date                 Card Security No.

Cardholder’s Name

Signature

Advertising & Exhibits • ASCD, 1703 North Beauregard Street • Alexandria, VA  22311-1714 USA
exhibits@ascd.org • 1-703-575-3949

Return Contract and Materials to

PLEASE TYPE OR PRINT CLEARLY.

Reservation Information 

Ad size:  mFull Page   m1/2 Page  m1/4 Page

COLOR:  mColor   mBlack and White

Advertiser     Phone 

Agency (if applicable)    

Street Address      

City      State/Province Zip/Postal Code Country  

E-mail    Website 

Authorized Signature    Title

1



Materials
Acceptable file formats: 
n PDFs—ASCD prefers hi-resolution, press-ready PDF files that are 

a minimum of 200 dpi. PDFs should be set to the final ad size, with no

crop marks (because the ads do not bleed). PDFs will be accepted

through Friday, February 14 for ads in all three days days and Friday,

February 28 for one-day ads. No changes to ads will be accepted after

Monday, March 10.

n Image files—ASCD will accept, but not guarantee the quality of image

files, such as .eps, .ai, and .tif. Final image 

size should be the size of the ad. All text should be converted to outlines and images must be embedded with the file

flattened before submission. Image files will be accepted through Friday, February 14.

n Microsoft files—ASCD will not accept ads submitted in Microsoft Word, Publisher, or Powerpoint, or any other word 

processing applications.

n ASCD does not take responsibility for ads that do not conform to required file or sizing specifications, and incorrect 

submission will not be cause for a make-good. Ads that are submitted that do not conform to specs will be run as-is. 

Ads not submitted at the correct size will be enlarged or reduced proportionally and floated in the space purchased.

Ad Submission:
n Ads submitted as image files should have all text converted to outlines.

n Ads should be submitted via e-mail or on CD or DVD.

n All 4C ads should have colors that are converted to CMYK. ASCD does not take responsibility for color shifts because

of    converting colors or rich black to grayscale.

n For 4C ads, rich black (a mixture of C, M, or Y with K) should not be used on type below 12 pt. to prevent registration

problems. Ads that are submitted with rich black on text below 12 pt. will have the text converted to 100 percent black.

n Images should be a minimum resolution of 200 dpi. ASCD is not responsible for the look of ads where images have

been submitted that are below the minimum resolution.

n All ads should be submitted at the final ad size. There are no bleeds on any ads in the Conference Daily

newspaper.

n Fractional ads (half- or quarter-page ads) must have a .5 pt. border around the ad. Full-page ads do not require 

a border.

n A proof MUST accompany the ad. ASCD does not take responsibility for ads that are submitted without proofs.

n Ads not meeting the above specs will have charges billed back to the advertiser. 

n No changes or replacements to ad files after Monday, March 10, 2014.

Advertising Contract SpecificationsAdvertising Contract Specifications

Cancellation Policy
Advertising contract and space is assigned on a first-come, first-served basis. Full payment must accompany the 

contract and no refund will be issued after the contract is processed. Ads in the Conference Daily Newspaper will 

only be accepted from exhibitors participating in the 2016 Exhibit Show. Please note: Advertisements are subject to 

ASCD approval. If an exhibitor cancels booth space, that exhibitor’s ad will automatically be canceled, and there will 

be no advertising fee refund.

Materials
Acceptable file formats: 
n PDFs—ASCD prefers hi-resolution, press-ready PDF files that are 

a minimum of 200 dpi. PDFs should be set to the final ad size, with no

crop marks (because the ads do not bleed). PDFs will be accepted

through Friday, February 14 for ads in all three days days and Friday,

February 28 for one-day ads. No changes to ads will be accepted after

Monday, March 10.

n Image files—ASCD will accept, but not guarantee the quality of image

files, such as .eps, .ai, and .tif. Final image 

size should be the size of the ad. All text should be converted to outlines and images must be embedded with the file

flattened before submission. Image files will be accepted through Friday, February 14.

n Microsoft files—ASCD will not accept ads submitted in Microsoft Word, Publisher, or Powerpoint, or any other word 

processing applications.

n ASCD does not take responsibility for ads that do not conform to required file or sizing specifications, and incorrect 

submission will not be cause for a make-good. Ads that are submitted that do not conform to specs will be run as-is. 

Ads not submitted at the correct size will be enlarged or reduced proportionally and floated in the space purchased.

Ad Submission:
n Ads submitted as image files should have all text converted to outlines.

n Ads should be submitted via e-mail or on CD or DVD.

n All 4C ads should have colors that are converted to CMYK. ASCD does not take responsibility for color shifts because

of    converting colors or rich black to grayscale.

n For 4C ads, rich black (a mixture of C, M, or Y with K) should not be used on type below 12 pt. to prevent registration

problems. Ads that are submitted with rich black on text below 12 pt. will have the text converted to 100 percent black.

n Images should be a minimum resolution of 200 dpi. ASCD is not responsible for the look of ads where images have

been submitted that are below the minimum resolution.

n All ads should be submitted at the final ad size. There are no bleeds on any ads in the Conference Daily

newspaper.

n Fractional ads (half- or quarter-page ads) must have a .5 pt. border around the ad. Full-page ads do not require 

a border.

n A proof MUST accompany the ad. ASCD does not take responsibility for ads that are submitted without proofs.

n Ads not meeting the above specs will have charges billed back to the advertiser. 

n No changes or replacements to ad files after Monday, March 10, 2014.

Advertising Contract Specifications



Product Showcase 
Classified
500 Characters  ____ $625

500 Characters 

+ Photo                ____ $750 

Space available

Space Reservations
December 31, 2014 

Final Materials
January 16, 2015 

cloSing DateS

photo SpecS

2

Advertising & Exhibits • ASCD, 1703 North Beauregard Street • Alexandria, VA  22311-1714 USA
Email: exhibits@ascd.org • FAX 1-703-575-3949

1

PLEASE TYPE OR PRINT CLEARLY.

300 dpi Photo Image

Return Contract and Materials to

NEW!  Product Showcase Print Advertising

Showcase your product or services in our award-winning program book.  This is the on-site “Go-To” guide for our 8,000 conference attendees, so be 
sure they see your products and services even before getting to the Exhibit Show floor!  Feature new product launches, special show offers and more.  

500 characters plus a graphic or photo image. Availability is extremely limited, so return your contract today. 

Product Showcase advertising is open to any company exhibiting at the ASCD 71st Annual Conference and Exhibit Show whose products or services are education-related.

SPACE AVAILABLE

Product Showcase  
Classified
500 Characters  ____ $625

500 Characters 

+ Photo                ____ $750 

CLOSING DATES

Space Reservations
December 11, 2015 

Final Materials
January 15, 2016 

PHOTO SPECS

300 dpi Photo Image

Product Showcase Classified Contract

71st ASCD Annual Conference and Exhibit Show
Georgia World Congress Center  •  Atlanta, Georgia  •  April 2–4, 2016 
E-mail: exhibits@ascd.org  •  Fax: 1-703-575-3949

Payment Information 

m Check Enclosed  (Make checks payable to ASCD.)      

     Check Number__________________   amount enclosed $__________________   

CHARGE MY: mMasterCard   mVISA    mAMEX    mDiscover Card

Amount to Be Charged

Account Number           Expiration Date                 Card Security No.

Cardholder’s Name

Signature

Reservation Information 

Advertiser     Phone 

Agency (if applicable)    

Street Address      

City      State/Province Zip/Postal Code Country  

E-mail    Website 

Authorized Signature    Title

*NOTE: Credit card orders are not accepted via fax or 
e-mail. Please submit credit card orders via telephone 
or mail.



Product Showcase Classified Details 

   Please note: We reserve the right to edit titles and descriptions for length, clarity, and adherence to ASCD style.

 

 

 

3

ALL submissions received are subject to approval by ASCD. Contracts are read and assigned on a first-come, first-served 
basis. Full payment must accompany the contract and no refund will be issued. 

Contracts will only be accepted from exhibitors participating in the 2016 Exhibit Show. Please note: If an exhibitor cancels booth 
space, that exhibitor’s Product Showcase Classified will automatically be canceled, and there will be no 
refund of the fee. 

4

Title (8 words or fewer)

Description (500 characters only)

Exhibits • ASCD, 1703 North Beauregard Street • Alexandria, VA  22311-1714 USA
Email: exhibits@ascd.org • FAX 1-703-575-3949

Return Copy of Completed Application with Payment to


